
B uilding Communities that T hr ive
Featuring Thought Leadership from Maritz, CSI DMC and Destination DC

Jean McDonald
Vice President of Event Management - 

Edward Jones, Maritz

Hope Valentine
President, CSI DMC

Rachel Carey, CITP
Vice President, National Sales 

& Industry Relations

Jenna Wiese
National Account Director, 

Destination DC 



Continued Opportunity for  Giveback
University of Maryland Safe Center for Human Trafficking Survivors 

C re a tin g  A rt K its  w ith  
M e s s a g e s  of K in d n e s s

How Does Givingback Impact Us?
Emotional and Psychological Impact

• Increased Happiness
• Sense of Purpose and Fulfillment
• Enhanced Mood

Physical Changes in the Body
• Neurochemical Responses
• Lower Blood Pressure
• Improved Heart Health
• Strengthened Immune 

System
• Reduced Cortisol Levels
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E dward J ones Culture 360



Maui, H awaii T AP 20 23



H ow W e Connect with L ocal Destinations
Partnerships with Local Businesses

• Exclusive agreements with top local venues that resonate with the spirit of the community.
• Strong, collaborative relationships with local vendors to create authentic experiences that 

support the local economy.

Industry Involvement
• Regular attendance and contribution to local business events and trade shows.
• Active participation in industry associations, expanding our local knowledge and 

relationships.

Charity Work
• Ongoing support and sponsorship of community initiatives and non-profits.
• Volunteer programs encouraging team members to give back through local projects.



Community S ocial R esponsibility E fforts
Community Respect
We actively engage with and honor the culture and history of each destination, 
ensuring our events create a lasting, positive impact.

Sustainability
Our Sustainability Council, composed of dedicated employees, develops 
strategies to achieve our green goals. These team members are trained and 
certified as Sustainable Event Planners through the Events Industry Council (EIC).

Purposeful Partnerships
We partner with organizations that
share our vision for a sustainable future.

A few of our favorites 
to check out!



Char itable Giveback Initiatives in DC



E xamples of Culture 360

Lon d on , En g la n d

Org a niza tion  Na m e : 
Charity Begins at Home

C u ltu re  36 0  Ac tiv ity  De s c rip tion
Packaging meals and distributing meals to people in 
London



Managing Give B ack E xpectations 
Comprehensive Consultation:

• Conduct in-depth discussions with clients to understand their vision and goals for the give-back program.
• Align expectations by setting clear, realistic objectives that can be feasibly achieved within the event's scope.

Transparent Communication:
• Provide detailed information on the logistical requirements, potential challenges, and impact of the give-back program.
• Keep clients informed with regular updates and progress reports to ensure alignment throughout the planning process.

Customized Program Design:
• Tailor each give-back program to fit the specific needs and values of the client and their event.
• Incorporate local community insights and partnerships to maximize the impact and authenticity of the program.

Impact Measurement and Reporting:
• Develop metrics to evaluate the success and impact of the give-back program.
• Provide clients with comprehensive reports and feedback to highlight the positive outcomes and areas for future improvement.

Post-Event Follow-Up:
• Conduct post-event debriefs to gather client feedback and assess the overall success of the program.
• Offer suggestions for enhancing future give-back initiatives based on the insights gained.



MAUDE  Framework for  S ustainability T raining



MAUDE  Framework for  S ustainability T raining



H ow to K eep Y our  Impact Going

What is on e  th in g  you will do differently in your programs to support CSR efforts?

How can we as a community make a p os itiv e  im p a c t on the places 

we visit and the people who live there?

THA NK  Y OU!
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